Academic Research in Educational Sciences VOLUME 3| ISSUE 1| 2022
ISSN: 2181-1385

Scientific Journal Impact Factor (SJIF): 5.723

Directory Indexing of International Research Journals-CiteFactor: 0.89

DOI: 10.24412/2181-1385-2022-1-824-829

PEKJIAMA - HYTKU TABCUP OMUJIN CUDPATUIA

ubexk damyponosud Kypoanos
AHJIMKOH JIaBJIaT YHUBEPCUTETH JOKTOPAHTH
kurbanov_elbek@yahoo.com

AHHOTAIUA

TunyHocIuKa HyTKUHA TabCUP MaCaJIaACHHUHT YPraHWJIUILIN, HYTKUN TabCUp
ATHI yCYJUIApH, Typid AMCKYpC OunaH OOFNMMK XoJjaTna YpraHWIWIIHN, XyCycaH,
pekiiaMa  AucKypciiapAaa TUOOMI  MaTHIApHUM — YpraHuIl — OpKajud  JIMCOHUU
BOCHUTAJIAPHUHT Y3Ura XOC Xycycusatiapu ounb® Oepwirad. 3apyp ypuHiapaa y30ex
Oamuuii Ba pekiaMa AMCKYpCHTa JOUp MaTHiIap Ku€cinaHuO, ynapiard y3ura Xoc
XycycusTiapra MyHocabat O qupuiraH.

Kanur cy3aap: HyTKUil TabCUp, UILIOHTUPUI, PEKIaMa JUCKYpPCH, JIMCOHUN
OMpIMKIAPHUHT H(pOJa HMMKOHUATIAPU, KUECHM YpraHuil, KOTHUTHB-TIPArMaTHK
énairyB, Tanald Ba TaKIU(}, TMHAMHUK Ba CTATUK TabCUP

ADVERTISING AS A FACTOR OF SPEECH IMPACT

ABSTARCT

The article examines the problem of speech influence in linguistics, methods of
speech influence, reveals the features of speech influence in connection with other
discourses, in particular linguistic means by the way of studying medical texts in
advertising discourse. The texts related to the Uzbek literary and advertising
discourses are compared and attitudes to their specific features are put forward.
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